Abstract
Introduction
Corporate environmental reporting using Internet technologies and Internet services -in particular the WWW -is a rapidly emerging and increasingly popular method. The rationale as to why more and more companies are making use of the Internet can be seen in its unique capabilities in form and content and other technical benefits, for example the opportunity to address multiple issues in flexible depth, ease of access, great potential to reach a wider audience or disseminate target group tailored vehicles to specific stakeholder groups, many facilities to effect two-way and even one-to-one communication, ease of updating, and -no less importantly -great potential for producing a number of customized, target group tailored, individualized or even personalized communication vehicles in an effective and cost-saving manner (cf. Isenmann & Lenz, 2001 , 2002 .
Compared with traditional methods on print media, Internet-based environmental reporting embraces a broader range of beneficial characteristics, for example combining text, still images and moving ones, sound, feedback, interaction,
